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INTRODUCTION

This guide was created to protect the integrity of the newly  
designed brand for Somerset County Business Partnership.

DESIGN

SCBP’s mission is “To lead the entire business community to a 
prosperous and sustainable future.”  This logo provides a consistant 
look and feel with or without the tagline, “Your Chamber of Commerce 
and more”, and unifies all the “child” brands.

The new richer color palette gives more versatility and supports the 
newly updated logo.

THINGS TO REMEMBER 

1. Never modify or recreate the logo art work.
 
2. Always use the fonts that are specified.
 
3. Always use the colors that are specified.
 
4. Always keep a clear space around the logo.
 
5. Always refer to the guide book before working with the logo.

6. Logo may be used WITH or WITHOUT tagline.
 
7. When in doubt just ask.
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The color logo may only be used on a white 
background. This is to make sure the logo does not 
get lost in the background.

The black and white logo can be used on any color. It would be best if it was on one of the colors from 
the specified palette.

Without Tagline
COLOR
With Tagline

BLACK AND WHITE
With Tagline

WHITE LOGO ON COLOR BACKGROUND
With Tagline

The white logo should only be used on the specified purple or black background. When used on the black 
background, it is intended for black and white production.

KNOCKED OUT ON BLACK BACKGROUND
With Tagline

VARIATIONS

The logo may be used without the tagline when a 
simplified instance of the logo is needed.

Without Tagline

Somerset County
Business Partnership

Without Tagline

Without Tagline
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PRIMARY COLOR PALETTE
These colors have been chosen as the primary color palette for use in promoting a consistent brand 
identity. (CMYK - print, RGB/HTML - web/screen) 

Purple
PMS: 2603 
C: 69 M: 100 Y: 0 K: 2

R: 112 G: 34 B: 129
HTML: 702281

Dark Gray
PMS: 432
C: 23 M: 2 Y: 0 K: 77

R: 76 G: 86 B: 92
HTML: 4C565C

Yellow
PMS: 137
C: 0 M: 35 Y: 90 K: 0

R: 249 G: 177 B: 34
HTML: F9B122

SECONDARY COLOR PALETTE
These colors have been chosen as the secondary color to be used with corresponding child brands. 
(CMYK - print, RGB/HTML - web/screen) 

Blue
PMS: Process Blue
C: 100 M: 10 Y: 0 K: 10

R: 0 G: 139 B: 203
HTML: 008BCB

Green
PMS: 361
C: 69 M: 0 Y: 100 K: 0

R: 86 G: 175 B: 49
HTML: 56AF31

Red
PMS: 199
C: 0 M: 100 Y: 62 K: 0

R: 229 G: 0 B: 67
HTML: E50043

Orange
PMS: 717
C: 0 M: 53 Y: 100 K: 2

R: 238 G: 138 B: 0
HTML: EE8A00

COLOR
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CHILD LOGOS

The SCBP brand can be easily extended through the use of the color specific child brands. Each subdivision 
within the SCBP has been designated by the associated color and this color should be used as a compliment in 
all supporting marketing efforts to help better identify and strengthen that child brand.
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To ensure the integrity of the logo, a healthy margin should be used. To 
keep it from interfering with other elements on the page, the height of the 
“S” should be used as a constant around the outermost edges of the logo.

SPACING 
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1.   The color logo should only appear  
on a solid background.

 

2. Do not stretch or distort the logo.

3.  Do not change the colors of the 
logo or use variations on the colors.

4.  Do not rearrange the elements or 
words of the logo.

5.  Do not use any other variation of 
fonts in the logo or tagline.

WHAT NOT TO DO

Somerset County 
Business Partnership

Your Chamber of Commerce and more



8

These two typefaces have been chosen to best reflect the Somerset County Business Partnership brand.

Chaparral Pro
This typeface would work for both the headlines and subheadlines of documents because it has 
varying letter proportions that give it an accessible and friendly appearance in all weights from 
light to bold. This font may also be used in Regular weight for “serious” business content.

Regular   ABCDEFGHIJKLMNOPQRSTUVWXYZ
   abcdefghijklmnopqrstuvwxyz
   0123456789!@#$%^&*() 
 
Bold   ABCDEFGHIJKLMNOPQRSTUVWXYZ
   abcdefghijklmnopqrstuvwxyz
   0123456789 !@#$%^&*() 
 
Italic   ABCDEFGHIJKLMNOPQRSTUVWXYZ
   abcdefghijklmnopqrstuvwxyz
   0123456789!@#$%^&*()

Cabin 
This typeface can be used for body copy and headings on small and large screens.

Regular  ABCDEFGHIJKLMNOPQRSTUVWXYZ
  abcdefghijklmnopqrstuvwxyz
  0123456789!@#$%^&*()

Bold  ABCDEFGHIJKLMNOPQRSTUVWXYZ
  abcdefghijklmnopqrstuvwxyz
  0123456789!@#$%^&*()

Italic  ABCDEFGHIJKLMNOPQRSTUVWXYZ
  abcdefghijklmnopqrstuvwxyz
  0123456789!@#$%^&*()

Arial 
This typeface can be used as body copy when other fonts aren’t available and for web related 
items, such as for emails and email signatures.

Regular  ABCDEFGHIJKLMNOPQRSTUVWXYZ
  abcdefghijklmnopqrstuvwxyz
  0123456789!@#$%^&*()

Bold  ABCDEFGHIJKLMNOPQRSTUVWXYZ
  abcdefghijklmnopqrstuvwxyz
  0123456789!@#$%^&*()

Italic  ABCDEFGHIJKLMNOPQRSTUVWXYZ
  abcdefghijklmnopqrstuvwxyz
  0123456789!@#$%^&*()

TYPEFACES
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TYPE USAGE

PREFERRED USAGE

The preferred font to use for paragraphs is Cabin and the preferred font to use for headlines is 
Chaparral Pro. A main headline can be highlighted by using bold and the subheadline can be set in 
regular. Cabin Bold may be use for titles of sections and to stress important information. Cabin Italic 
may also be used to highlight text. For a large amount of body copy, increasing line spacing can help 
make the content feel lighter and more readable. Full paragraphs should never be bold or italic.

Example:

Headline
Sub headline
Fusce dapibus, tellus ac cursus commodo, tortor mauris 
condimentum nibh, ut fermentum massa justo sit amet 
risus. Etiam porta sem malesuada magna mollis euismod. 
Curabitur blandit tempus porttitor.

ALTERNATIVE USAGE

For content of a more serious matter, the preferred font uses can be overruled and Chaparral Pro 
can be used for main headlines, subheadlines, and body copy. A main headline can be hightlighted 
by using bold and the subheadline can be set in regular. Chaparral Pro Bold may be use for titles of 
sections and to stress important information. Chaparral Pro Italic may also be used to highlight text. 
For a large amount of body copy, increasing line spacing can help make the content feel lighter and 
more readable. Full paragraphs should never be bold or italic.

Example:

Headline
Sub headline
Fusce dapibus, tellus ac cursus commodo, tortor mauris 
condimentum nibh, ut fermentum massa justo sit amet 
risus. Etiam porta sem malesuada magna mollis euismod. 
Curabitur blandit tempus porttitor.

Main headline set in Chaparral Pro
Largest font on page
Bold

Subheadline set in Chaparral Pro
Second largest font on page
Not Bold

Paragraph set in Cabin
Line spacing increased from default 
settings

Main headline set in Chaparral Pro
Largest font on page
Bold

Subheadline set in Chaparral Pro
Second largest font on page
Not Bold

Paragraph set in Chaparral Pro
Line spacing increased from default 
settings
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If you need to send your logo to be displayed on a web page you will send a different file format than 
if you were to send your logo to put on a t-shirt. You want to ensure your logo appears as sharp and at 
the highest quality possible to maintain the integrity of your brand. Below are some tips in case you 
need to send your logo to someone. But as always please consult with Fifth Room Creative if you have 
any questions or are not sure what to send.

JPGS (Joint Photographic Group): A raster graphics file (also known as bitmap) made of small square pixels. 
Often lower sized files for ease of sending via email. JPGs should NOT be used for printed materials. DO NOT 
RESIZE A JPG as it will become distorted and edges will become jagged. JPGs become degraded over time, 
losing resolution and adding artifacts (pixellation) the more you open and save them.

  USES: Microsoft Word (or other word processor programs); the web; PowerPoint  
presentations. Best used for photographs and images with subtle shading. 

PNG (Portable Network Graphics):   A lossless image-compression format, which allows a large range 
of applications. Files are very large since it is a suitable format for storing images to be edited. Supports 
transparency and gives more detail with gradients.

  USES: The web, when the file needs to retain the ability to be editted.

GIF (Graphics Interchange Format):  A bitmap image format that is palette-based, made up of 256 distinct 
colors. Limited colors make this format unsuitable for reproducing color photographs and other images with 
continuous color. Well-suited for simpler images such as graphics or logos with solid areas of color.

  USES: Sharp-edged line art (such as logos) with a limited number of colors, small animations and low-
resolution film clips.

EPS (Encapsulated PostScript): This is a vector graphic file. Vector graphics use mathematical equations to 
retain sharpness and crispness of shape when scaled up or down in a graphics software program like Illustrator*. 

*EPS files can also be a raster/bitmap graphic. Vector EPS files can be opened in other software programs such 
as Photoshop, however, opening a vector EPS file in Photoshop or any other program will cause the image to 
become a raster/bitmap image and will not retain its sharpness when scaled. 

  USES: Logos to be professionally printed on materials (postcards, letterhead,  
business cards, folders etc.) and scaled up for use on banners or promotional  
items such as t-shirts, pens etc.

  NOTE: You will not be able to preview an EPS file. Attach the appropriate vector EPS file, via email, to 
your printer and they will be able to open with the correct software to resize.

TIFF (Tagged - Image File Format): This a bitmap file format. It can be used in print files depending on 
resolution (see page 2). TIFFs typically have larger file sizes and retain more detail than JPGs. They cannot 
be scaled up as they will become pixellatted like JPGs. They do support transparent backgrounds and are an 
alternative file format for saving photographs.

 USES: Some printed materials such as flyers, coupons; can use in Microsoft Word.

FILE FORMATS
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RESOLUTION 
In short, how sharp/clear/crisp your images are.  The higher the resolution the better.

300 dpi: If a file is 300 dpi (dots per inch) it is considered a high resolution file. All images that 
will be used in print materials must be 300dpi.

72 dpi: This is a LOW resolution file and should only be used for web purposes. Files of this size cannot be used 
for print purposes.

COLOR
Sometimes you may hear or see reference to CMYK, RGB or PMS colors when referencing your logo or 
marketing materials. This is a quick breakdown of what they mean. 

CMYK: This is know as four-color process. Your logo is comprised of different percentages of four colors: Cyan, 
Magenta, Yellow and Black. These values are used in the printing process.

  USES: Used in most printed materials such as brochures, catalogs, etc. that use other 
photographic images.    

PMS: Stands for Pantone Matching System. Also know as PMS or Pantone color. 

  USES: Use if you are printing in two-color. Often used on letterhead and envelopes. You can use when 
putting on items such as t-shirts, and other promotional materials.

RGB: Colors used on a monitor, for web use only. Colors are comprised of values of Red, Green and Blue. 

 USES: For web only.  

HTML: Specific color values for use in websites.

 USES: For web only.  


